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Localization (Localisation)

• ‘Standardized’ (one website for all countries)

• ‘Semi-localized’ (one site gives information for some countries)

• ‘Localized’ (a whole translated site for different countries)

• ‘Highly localized' (translations plus country-specific adaptations)

• ‘Culturally customized’ (a new site completely immersed in the target 
culture)

Singh, Nitish & Arun Pereira, The Culturally Customized Web Site: Customizing Web 
Sites for the Global Marketplace, 2005



Standardized (No Localization)

https://www.parliament.uk/business/commons/



Standardized (No Localization)

https://www.canterbury-cathedral.org/



Standardized (No Localization)

https://www.theritzlondon.com /



Semi-Localized

https://www.royal.uk/home-royal-family



Semi-Localized

https://www.royal.uk/her-majesty-the-queen



Semi-Localized

https://www.royal.uk/cymraeg-0



Semi-Localized

https://www.royal.uk/gàidhlig



Semi-Localized

https://www.rsc.org.uk/about-us



Semi-Localized

https://www.rsc.org.uk/welcome/italian



Semi-Localized

http://www.camera.it/leg18/1



Semi-Localized

http://en.camera.it/



Semi-Localized

http://www.quirinale.it/



Semi-Localized

http://www.quirinale.it/qrnw/presidente/lingue/en/en.html/



Semi-Localized

https://www.duomomilano.it/it/



Semi-Localized

https://www.duomomilano.it/en/



Semi-Localized

http://www.royalgroup.it/ambasciatoripalace/it



Semi-Localized

http://www.royalgroup.it/ambasciatoripalace/en



Localized

https://www.easyjet.com/en



Localized

https://www.easyjet.com/it



Localized

https://www.easyjet.com/cn



Highly-Localized

https://www.apple.com/iphone-x/



Highly-Localized

https://www.apple.com/it/iphone-x



Highly Localized
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https://www.apple.com/iphone-x/



Highly Localized
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https://www.apple.com/it/iphone-x/



Highly Localized
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https://www.apple.com/iphone-x/



Highly Localized

28

https://www.apple.com/it/iphone-x/



Culturally Customized
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https://www.barilla.com/it-it/prodotti/pasta



Culturally Customized
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https://www.barilla.com/en-gb/products/pasta



Culturally Customized
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https://www.barilla.com/en-us/products/pasta



Culturally Customized
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https://www.barilla.com/en-us



Culturally Customized
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https://www.barilla.com/it-it



Culturally Customized
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https://www.barilla.com/ru-ru



Website Translation/Adaptation
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illy Caffè came from a desire to offer authentic Italian coffee and the real traditional 
Italian bar experience around the world.
The goal is ambitious and involves the values of what is beautiful and what is good, 
culture, skill, experience, and a constant search for perfection, which are the hallmarks of 
the company. They are the quality catering outlets where illy products can be found: in 
the best possible way, with top quality service. Ongoing training at the Università del 
Caffè (University of Coffee) and the illy quality system act as guarantees.
https://www.illy.com/en-us/company/store-events/illy-caffe

illy Caffè nasce dalla volontà di offrire in tutto il mondo l’autentico caffè italiano e 
l’anima del bar di tradizione italiana.
L’obiettivo è ambizioso e intreccia cultura materiale, valori del bello e del buono, 
competenza, esperienza, ricerca costante della perfezione che sono il marcatore genetico 
dell’azienda. Sono i luoghi della ristorazione veloce di qualità dove trovare tutti i prodotti 
illy: nel migliore dei modi immaginabili, con la migliore qualità di servizio. La formazione 
costante dell’Università del caffè e il sistema di qualità illy ne sono i garanti.
https://www.illy.com/it-it/company/store-eventi/illy-caffe



Localization Problems 1: KFC
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When KFC entered the Chinese market the translation of 
the famous slogan “Finger lickin’ good!” into Chinese 
became “Eat your fingers off.” 



Localization Problems 2: Electrolux
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The vacuum cleaner manufacturer Electrolux had a 
successful advertising campaign in Britain with the 
slogan “Nothing sucks like Electrolux.”

However, in the United States, the slogan was less 
successful: in American English, “sucks” is a slang term 
applied to something awful or useless.



Localization Problems 3: Perdue
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Perdue Farms’ CEO Frank Perdue was one of the first 
CEOs to appear in advertisements promoting products. 
Perdue’s famous slogan was “It takes a tough man to 
make a tender chicken,” which commonly featured on 
advertising billboards with an accompanying photo of 
Frank Perdue himself clutching a rooster. The Spanish 
‘translation’ of the slogan could be interpreted as “It 
takes a hard man to make a chicken aroused.” 


