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Mission Statements

Characteristics:

Infinitive of purpose:

• to give people the power

• to connect the world’s professionals

• to give everyone the power

All embracing measures:

• the world

• everyone

Positive, but generic, adjectives:

• open, connected, productive, successful

‘Modern concepts’:

• share, instant, without barriers
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Mission Statements

Characteristics:

Infinitive of purpose:

• to be the Earth’s most …

• to become the number 1

• to make it easy

All embracing measures :

• anything, anywhere

• every person on earth

‘Refined’ terms:

• to endeavour, fashion destination

‘Modern’ concepts:

• customer-centric, 20-somethings, number 1
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Mission Statements

Characteristics:

Infinitive of purpose:

• to enable, to organise

All embracing measures:

• throughout the world

• universally accessible and useful

• on earth, globally

‘Refined’ terms:

• to utilize, Moore’s Law

‘Modern’ concepts:

• full potential, smart, connected
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Mission Statements

Characteristics:

Infinitive of purpose:

• to accelerate

All embracing measures:

• the world moves

‘Refined’ terms:

• advent

‘Modern’ concepts/promotional terms:

• seamlessly, apps, riders, sustainable, goal

Positive, persuasive adjectives:

• Compelling
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Mission Statements

Characteristics:

Infinitive of purpose:

• to provide

All embracing measures:

• the planet

‘Refined’ terms:

• healing

Modern concepts/promotional terms:

• well-being, team members, business, goal

Positive, persuasive adjectives/superlatives:

• deepest, highest, broadest, most competitive
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Mission Statements

Characteristics:

‘Refined’ terms:

• amenities, dedication

Modern concepts/promotional terms:

• mission, innovative

• warmth, friendliness, company pride

Positive, persuasive adjectives/superlatives:

• brand new, attractive, top-notch, highest
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Mission Statements

Characteristics:

Infinitive of purpose:

• to make unique

All embracing measures:

• every athlete in the world, worldwide

‘Refined’ terms:

• craftsmanship, inspiration, innovation

Modern concepts/promotional terms:

• Italian design, quality, efficacy, safety

Positive, persuasive adjectives/superlatives:

• finest, best
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Mission Statements

Assignment:

Choose a simple company mission statement in Italian (1st slide)  

Translate the mission statement into English (2nd slide)  

Comment on the translation issues and solutions (3rd slide)


