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This essay attempts to fully assess and critically outline the form and the type of the text in question. With regards to the former, it becomes evident that the text is employed in the field of business. As far as the latter is concerned, the text has a convincing function. Furthermore, it is analysed how this purpose is fulfilled through textual elements, both grammatical and lexical. 

To begin with, the text is business communication-based. It could be the case that it is an advertisement, or it could appear on a travel guide both printed or online. The text is mainly argumentative, because the aim is to persuade readers to go to the restaurant. However, it also includes descriptive sections. These passages are mainly concerned with presenting the building in which the restaurant is located and its historical aspects, in order to make it seem more appealing to customers. 

Moving forward, regarding textuality, much of the vocabulary used belongs to the semantic field of cuisine (Michelin stars, the Blue lobster ravioli, caramelized veal sweetbreads, dark chocolate tart, dining room). In particular, there are many French-rooted words such as cuisine, ambiance and digestif. This, alongside the various hyperbolic expressions and adjectives (most respected, impressive, legendary), contributes to elevating the register and consequently persuading a particular target group.

Moreover, the way the text refers to time is relevant to the aim of the text. As a matter of fact, in order to render the idea of the restaurant having an illustrious tradition, the reference about the past is vague. In particular, expressions like has long set, for a number of years suggest the restaurant was founded much further back in time than in 1981.This might show a contentious use of language because the text could lead readers to believe something they know to be factually untrue. In reality, readers know that the restaurant was not founded long ago, because the precise year in which it was established is specified. Nonetheless, vague time references give the impression that the business is more long-standing than it actually is.  Such a use of language is typical of this specific text type. 

Another significant characteristic of the text is that the only future reference is rendered through a contraction and also graphically placed in the middle of the text. The use of the contraction and its position in the text make the future reference very noticeable. This could be seen as an attempt by the author to address the readers in a friendlier way, because by the time readers get to this point their trust is gained and the author feels entitled to do so.

In conclusion, the essay has proved that the text is argumentative due to the employment of specific linguistic devices. In particular, the choice of vocabulary, the use of time references and of tenses are analysed with respect to the way they contribute to the purpose of persuading readers. This analysis shows how language can be used in order to serve a specific purpose. 

