The conventional drivers of consumer value have not lost their quality, price and brand importance, but have taken on new meanings. Brands which rely on dishonest communication regarding their value will inevitably lose brand equity.
As shown in the figure, two new value propositions are seen in digital economy. These are the amount of time that a product or service absorbs or provides (time value) and whether the consumers can use the product for different purposes (content).
[bookmark: _GoBack]The power shift towards customers has profound repercussions. In order to be competitive, companies must offer products and services which are as adapted and customized as possible. Customer analysis systems, known as customer profiling, provide a in-depth information about each customer and are the basis to formulate and implement loyalty strategies.
