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WHY SHOULD YOU 
CONSIDER SOCIAL 
NETWORKS?





NETWORKING/COLLABORATION/RECRUITING

TO BOOST YOUR PROFESSIONAL PROFILE

TO TALK ABOUT SCIENCE TO DIFFERENT 
AUDIENCES

TO DISCUSS SCIENCE, TO SHARE RESULTS 
AND NEWS

TO PROMOTE YOUR ACTIVITIES/PROJECTS

TO PROMOTE A CAUSE



BECAUSE ONLINE VISIBILITY IS 
IMPORTANT FOR YOUR RESEARCH 
WORK 

“For articles deposited in the preprint server arXiv, Twitter
mentions were positively correlated with rapid article
downloads and citations appearing only months after
deposition”

*Bik H, Goldstein M.,”An Introduction to Social Media for Scientists”, Plos Biology
Shuai X, Pepe A, Bollen J (2012) How the scientific community reacts to newly submitted preprints: Article downloads, 
Twitter mentions, and citations. PLoS ONE 7: e47523.doi



ONLINE VISIBILITY IS IMPORTANT 
FOR YOUR RESEARCH WORK 

“Highly tweeted journal articles were 11 times
more likely to be highly cited versus articles
without strong social media coverage.”*

*Bik H, Goldstein M.,”An Introduction to Social Media for Scientists”, Plos Biology
Eysenbach G (2011) Can tweets predict citations? Metrics of social impact based on twitter and 
correlation with traditional metrics of scientific impact. J Med Internet Res 13: e123. doi: 
10.2196/jmir.2012



RESEARCH

SOCIAL MEDIA COVERAGE

ARTICLE SUCCESS THERMOMETER
(beyond your community)  



RESEARCH IMPACTS 

“Social media and article-level metrics may thus be
particularly important for unveiling research impacts
that cannot be reflected in traditional scientific
metrics.”**

**Bik H, Goldstein M.,”An Introduction to Social Media for Scientists”, Plos Biology
*Priem J, Piowar HA, Hemminger BM (2012) Altmetrics in the Wild: Using social media to explore
scholarly impact. arXivorg arXiv:1203.4745 [cs.DL] 1–23.



https://www.nature.com/articles/palcomms201657



“Do Altmetrics Work? Twitter and Ten Other Social Web Services” http://dx.doi.org/10.1371/journal.pone.0064841

https://www.altmetric.com/top100/2019/

https://www.altmetric.com/about-our-data/our-sources/

http://dx.doi.org/10.1371/journal.pone.0064841


THERE IS SOMETHING MORE, 
THOUGHT



According to Science and Engineering Indicators, 81% of 
young adults (18-24 years) use the Internet as their
primary source of science and technology information 

https://journals.sagepub.com/doi/10.1177/2056305118797720

1) WHERE DO PEOPLE LOOK FOR INFORMATION? 



• Research indicates that 80% of internet users search for health
information and almost half are seeking information about a 
specific doctor or health professional. (2)

• A study by PwC Health Research indicated that over 75% of 
Americans use social media to research their health symptoms. (2)

• 90% of individuals aged 18 to 24 stated they trust medical info 
shared on their social feeds. (2)

2) https://getreferralmd.com/2017/01/30-facts-statistics-on-social-media-and-healthcare/

https://blog.medicalgps.com/social-media-and-healthcare-10-insightful-statistics/



https://advances.sciencemag.org/content/5/1/eaau4586

2) FAKE NEWS



https://advances.sciencemag.org/content/5/1/eaau4586



https://twitter.com/profshanecrotty/status/13
32425802617479168



FACT CHECKING

DEBUNKING

ECHO CHAMBERS



In news media an echo chamber is a metaphorical description of a 
situation in which beliefs are amplified or reinforced by 
communication and repetition inside a closed system and insulated
from rebuttal. By visiting an "echo chamber", people are able to 
seek out information that reinforces their existing views, potentially
as an unconscious exercise of confirmation bias. This may increase
social andpolitical polarization and extremism.

3) ECHO CHAMBERS

CULTURAL TRIBALISM



https://www.pnas.org/content/114/12/3035?fbclid=IwAR15e0oIGwPxrVufG
UaIK6Ak78rjYUzppuGL9W-xtf3EtdWrDoMEvZumkiw



https://m.facebook.com/story.php?story_fbid=10224440735631106&id=1387942701&sfnsn=scwspwa



https://theconversation.com/trumps-twitter-ban-obscures-the-real-problem-state-backed-manipulation-is-rampant-on-social-
media-
153136?utm_medium=email&utm_campaign=Latest%20from%20The%20Conversation%20for%20January%2014%202021%20-
%201833817841&utm_content=Latest%20from%20The%20Conversation%20for%20January%2014%202021%20-
%201833817841+CID_fad97ab1d4fd24b2a856c273ed08e958&utm_source=campaign_monitor_uk&utm_term=Trumps%20Twi
tter%20ban%20obscures%20the%20real%20problem%20state-
backed%20manipulation%20is%20rampant%20on%20social%20media



https://theconversation.com/meet-sara-sharon-and-mel-why-people-
spreading-coronavirus-anxiety-on-twitter-might-actually-be-bots-134802



4) READ BETWEEN THE LINES

https://www.inquirer.com/health/covid19-coronavirus-twitter-social-media-
20200415.html

SENTIMENT ANALYSIS



https://www.arcgis.com/apps/opsdashboard/index.html#/abb41818160
d4cec91f604520a088349


