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SOCIAL NETWORKS FOR SCIENTISTS

SOCIAL NETWORKS FOR… EVERYBODY

2 OPTIONS



SOCIAL NETWORKS 
FOR SCIENTISTS



SOME DEBATE…

http://journals.plos.org/plosone/article?id=10.1371/journal.pone.0148257



http://www.plannedobsolescence.net/academia-not-edu/



http://osc.universityofcalifornia.edu/2015/12/a-social-networking-site-is-not-an-open-access-repository/



SOCIAL NETWORKS 
FOR… EVERYBODY

http://www.addthis.com/blog/2015/09/11/how-to-build-a-social-media-marketing-strategy-for-your-business/#.VxdwMDCLTNN



“You don’t actually have to be
on social media”

“You don’t want to force it”

MAGGIE KOERTH BAKER “How to use social media for science” 
American Association for the Advancement of Science (AAAS) annual meeting



GENERAL ADVICE
DECIDE ON YOUR 

MISSION
THEN

SELECT THE TOOL 
(1 is enough, do not waste your energy and do not be too

ambitious)



“Personal branding describes the process by which
individuals and entrepreneurs differentiate
themselves and stand out from a crowd by identifying
and articulating their unique value proposition, whether
professional or personal.” 

GENERAL ADVICE
PERSONAL BRANDING

GIVE PEOPLE A REASON TO FOLLOW YOU 
AND READ YOUR STUFF



GENERAL ADVICE
MAKE A PLAN OF YOUR 

ONLINE ACTIVITY

It can’t be “on and off”



GENERAL ADVICE

IT IS A TIME CONSUMING ACTIVITY

IT IS A (VERY) SLOW PROCESS

TAKE IT SERIOUSLY (BUT HAVE A 
FRIENDLY APPROACH)



GENERAL ADVICE
BE WARM

https://www.pnas.org/content/111/Supplement_4/13593





GENERAL ADVICE
DO NOT EXAGGERATE 

WITH SELF-PROMOTION



GENERAL ADVICE
MORE PEOPLE, FEWER 

INSTITUTIONS

BEHIND THE 
SCENES

STORIES, GOALS, PROBLEMS, 
RESULTS, VISIONS, OPINIONS  



GENERAL ADVICE

DIVERSIFY THE 
CONTENT



GENERAL ADVICE

DON’T FORGET
ABOUT THE VISUAL 

STUFF
(VIDEOS, IMAGES, 

LINKS…)



GENERAL ADVICE

KEEP YOUR PRIVATE AND 
PUBLIC PERSONAS 

SEPARATED (?)

https://www.elsevier.com/connect/how-to-use-social-media-for-science



GENERAL ADVICE

IF YOU WANT TO TALK WITH 
GENERAL AUDIENCE… BE 

CREATIVE!!



THE TONE OF VOICE



https://massivesci.com/articles/scientists-
selfie-instagram-public-trust-social-media/



https://journals.plos.org/plosone/article?id=1
0.1371/journal.pone.0216625



https://medium.com/communicating-science-
with-social-media


