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Dati qualitativi

v Sono raccolti in forma non numerica

v Esempi:
1 Trascrizioni di interviste
[0 Appunti di ricerca sul campo
0 Video
] Audio registrazioni
O Immagini
(1 Documenti (rapporti, appunti di riunioni, e-mail, post, ecc.)
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| dati qualitativi raccolgono quelle informazioni che tentano di descrivere
un argomento piu che misurarlo: si tratta di impressioni, opinioni e punti di
vista.

Un'indagine qualitativa € meno strutturata e mira ad andare a fondo

nell'argomento in questione per raccogliere informazioni relative alle
motivazioni, al pensiero e agli atteggiamenti delle persone.

Tutto questo da una parte fornisce una comprensione profonda delle
domande della ricerca, ma dall'altra rende piu difficile analizzare i risultati.

Datl qualitativi

https://it.surveymonkey.com/mp/quantitative-vs-qualitative-research/
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Types of Qualitative Research Methods ,

+

Case study research Record keeping Qualitative observation

Source: :
www.questionpro.com/blog/qualitative-research-methods/ E QUESI’IOI’]PI’O




Analisi dei Dati Qualitativi Q7o

Qualitative Data Analysis =

™~

L'analisi dei dati qualitativi (QDA) e I'insieme di processi e procedure per
lavorare sui dati qualitativi che sono stati raccolti, in forma di spiegazione,
comprensione o interpretazione rispetto alle persone, alle situazioni e al

fenomeni che stiamo investigando.
La QDA e solitamente basata su una filosofia interpretativa.

L'idea e di esaminare il contenuto significativo e simbolico
fornito del dati qualitativi.
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Per esempio...

Analizzando i dati delle interviste, il ricercatore puo tentare di identificare
uno o piu elementi:

v

DN N N N

l'interpretazione del fenomeno da parte del soggetto coinvolto (ad es. shopping
online, alimenti biologici, ecc.)

perché ha quel punto di vista,
come € arrivato a quel punto di vista,
come ha trasmesso la visione della situazione,

Come identifica se stesso e gli altri rispetto a quello che viene detto
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0 Writing

1 ldentification
of themes.

< : W
When you move into your own home, you're alone. There is ] s f‘-‘- wo J

no bustle of people around the house. | miss having /
someone to chat to when | get home. | put the TV or some /
music so there's some background noise, the silence makes L'Nm’
alerc
me feel so alone. Sometimes | will be sat watching trash TV
and thinking | should be out doing something rather than
watching this rubbish. | read a lot but sometimes | am too
tired and just want to veg out. But it's been good to move
J eg g New .
out of mum and dads as it's not healthy to rely on them as nl.?::WNP
W

they won't last forever. | become independent and made my™) | Parent”

own decisions. It's good they still there when | need them.

Inde pendence

It's good to have some distance as when | was at home |

wa amt_vv;thm dag and that was made me
1
SQ v : Old relakanship

decide it was time to go. \ 0d s Hn pmﬂ'

Argument wir¥s Dad
Reledin i fadter
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Writing

- Writing involves writing about the data and
what you find there.

~ In many cases what you write may be
analytic ideas.

~ In other cases it may be some form of précis
or summary of the data, though this usually
contains some analytic ideas.
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Coding into themes

0 Looking for themes involves coding.

1 This is the identification of passages of text (or other meaningful
phenomena, such as parts of images) and applying labels to
them that indicate they are examples of some thematic idea.

1 At its simplest, this labelling or coding process enables
researchers quickly to retrieve and collect together all the text
and other data that they have associated with some thematic
Idea so that they can be examined together and different cases
can be compared Iin that respect.
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Interpreting

1 It is easy, when starting QDA both to write and code in
ways that are nothing more than descriptive
summaries of what participants have said or done.

0 Inevitably even description involves some level
of interpretation.

1 The trick i1s to move away from the kinds of
descriptions and interpretations that people would use
In the milieu, community or setting you are
Investigating to a categorization and analytic
understanding that begins to explain why things are
as you have found them.
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Organising

1 The data sets used in QDA tend to be verylarge.

1 Though samples may be quite small compared with those used in
guantitative approaches such as surveys, the kinds of meaningful
data collected (field notes, video recordings and interviews, for
example) tend to be very lengthy and require the kind of intensive
examination, understanding and reading that only humans can do.

1 In order to keep a clear mind and not become overwhelmed by the

sheer amount of data and analytic writings, the analyst needs to be
organised.

1 Researchers tend to approach this organisation in one of two ways:
o Manual methods

o Computer based methods
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Manual methods

Notes and interviews are transcribed
and transcripts and images etc. are copied.

The researcher then uses folders, filing cabinets, wallets
etc. to gather together materials that are examples of

similar themes or analytic ideas.

This facilitates easy retrieval of such linked material, but

necessitates two things:

0 Making multiple copies of the original data as the same data may
represent two or more themes or analytic ideas.

0 A careful method of labeling the material in the folders or files so
that it is possible to check back and examine the broader context
In which that data occurred. The analyst needs to know where
the snippets of data in the files came from so that they can be re-

contextualised.
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Computer based

0 With the advent of the personal computer that proved excellent at
manipulating text, it was clear that with the right software much of
the manual organisation could be done efficiently with a PC.

0 Thus many researchers have replaced physical files and cabinets with
computer based directories and files along with the use of word
processors to write and annotate texts.

1 Many analysts now also use dedicated computer assisted qualitative data
analysis (CAQDAS) packages that not only make the coding and retrieval
of text easy to do, but can add other functions like searching that
computers do quickly but which takes humans ages to do or in some
cases, which humans have never done.

0 At first the focus of CAQDAS was on text since that was easy to handle
on PCs, but now that much audio and video is in digital form too,
software has been developed to support the analysis of audio and video
data.
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Q ATLAS .tl Product Support Learning Institutions @ Q —):| My ATLAS.ti

QUALITATIVE DATA ANALYSIS

ATLAS ti fully complies with GDPR privacy regulations

Be a researcher.
Not a software specialist.

Get things done with the most intuitive and easy-to-learn software for
QDA and mixed methods in science, market and UX research.

o, Download Free Trial &> TryCloud

https://atlasti.com/
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SOFTWARE SCIENTIF

Scopri la potenza di NVivo!

Svela il contenuto nascosto dei tuoi dati.
Utilizza le migliori analisi possibili.

http://www.gmsl.it/nvivo/
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N MAXCDA

NS The Art of Data Analysis

Discover MAXQDA ~ Products  Licenses ~ Shop  Learning  Support ~ Community  Contact

The Best Choice for Your
Qualitative & Mixed Methods Research

Join our Research Network!

Register here > @ Learn more >

&8 Two Platforms -
@ One Experience

Case studies illustrating how MAXQDA
@ WXQPA\ s used in practice: available now!

All-in-One Qualitative & Mixed Methods

What is MAXQDA : - v [

ECea
MAXQDA is a world-leading software package for .
qualitative and mixed methods research. Analyze all L ; 8 oo
kinds of data - from texts to images and audio/video sl
files, websites, tweets, focus group discussions, survey

responses, and much more. Developed by and for

researchers, MAXQDA is at once powerful and easy-to-

use, innovative and user-friendly, as well as the only

leading QDA software that is 100% identical on
Windows and Mac.

Top Getting Student
Features Started Discounts

https://www.maxqda.com/
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Download Trial

Free Course License - for online and
offline classes

See Course License >

Data Analysis Tool
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PRODUCT ~ DOWNLOADS ~ SHOP ~ RESOURCES ~ CLIENTS

Download Now On line Manual Buy Now

©

"All software for text analysis transforms unstructured data into structured information;

https://www.tlab.it/

https://www.tlab.it/it/allegati/help it online/msubcorpus.htm
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Data Mining
Fruitful and Fun

https://orange.biolab.si/
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