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NO COMMUNICATION




NO RESEARCH



- practice 


- research


- a job

SCIENCE COMMUNICATION IS



DIALOGUE MODEL



- age 


- gender


- class


- education


- attitudes


- motivations


- what they know already


- expectations


- etc.

ABOUT YOUR PUBLIC



TRUST




BEFORE STARTING



why… 

what…

who…


when and where…


FOUR QUESTIONS



objectives: why communicate? what message?

personal history, self perception, interests and 
priorities: to whom I want to communicate?

relevance, motivation, attention: why should they 
care?

media: which is the most appropriate?

content: what do they know already? possible 
links, analogies, stories...?



GOOGLE SEARCH: “LA RICERCA MATEMATICA NEI MEDIA ITALIANI”



GOOGLE SEARCH: “MATHS IN THE MEDIA”



GOOGLE SEARCH: “MATHS IN THE MEDIA”



GOOGLE SEARCH: “MATHS IN THE MEDIA”



HOW TO WRITE ABOUT 
MATH



Take one topic and write about it using 
different directives

PRE WRITING EXERCISE



FUNCTION




what is it?

DIRECTIVE 1



so what?

DIRECTIVE 2



now what?

DIRECTIVE 3



HOW TO WRITE MATH 
NEWS



Out of 1000 readers:

 1000 read the title 


 100 read the abstract

 100 read the introduction


 10 read the body of the paper

 .5 read references to related work


 .5 read conclusions and further work


Simon Peyton Jones http://research.microsoft.com/en-us/people/simonpj/

OUT OF 1000 READERS



relevance

motivation

attention

WHY SHOULD I CARE?



(problem in context)

methods 

results


results in a wider perspective

FOR YOUR PEERS



so what?



FOR THE GENERAL PUBLIC





The inverted pyramid



so what?





YOUR TURN



Split in small groups

Create a catchy title


Write the summary (two-three lines)

 Take note on how to proceed the article


Take note of possible problems 
(definitions, metaphors, etc.)

HOW TO WORK



https://royalsocietypublishing.org/doi/10.1098/rspa.2021.0457
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https://www.theguardian.com/science/2021/sep/22/mathematicians-discover-music-really-can-
be-infectious-like-a-virus



https://nyaspubs.onlinelibrary.wiley.com/doi/10.1111/nyas.14680
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LE CANZONI CONTAGIOSE COME MALATTIE

Vi è mai capitato di sentire una canzone in talmente tanti 
posti da farvi venire la nausea? Uno studio scientifico ha 

trattato le canzoni come se fossero virus, dimostrando che 
anch’esse possono essere contagiose.


Come per le malattie ci sono soggetti più suscettibili di 
altri, in questo caso gli amanti della musica elettronica.



https://www.sciencedaily.com/releases/2021/08/210827133748.htm



https://journals.physiology.org/doi/abs/10.1152/japplphysiol.00524.2021
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text text text

TITLE 3



https://www.sciencedaily.com/releases/2021/10/211019110513.htm



https://www.science.org/doi/full/10.1126/science.abg5999
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https://theconversation.com/why-do-cauliflowers-look-so-odd-weve-cracked-the-maths-behind-
their-fractal-shape-164121



http://
maddmaths.simai.eu/

MADDMATHS!



THE ELEVATOR PITCH



30 seconds to say everything

OR…



It is a clear, brief message about you, 
your accomplishments, your goals


(and…

How you can benefit a company or an 

organization)

WHAT IT IS



1) Who are you, what do you do, what 
are your skills?


2) What does distinguish you from 
everybody else?


3) What do you want?

STRUCTURE



One single important message

Do not make a lesson


Do not use jargon

Minimize the technical terminology

CONTENT



EXAMPLES




https://www.youtube.com/watch?v=8dZxqSM-hVc


https://www.youtube.com/watch?v=8dZxqSM-hVc


https://www.youtube.com/watch?v=klj5nKGVNvY


https://www.youtube.com/watch?v=klj5nKGVNvY


https://www.youtube.com/watch?v=tD_NBUqRujo


https://www.youtube.com/watch?v=tD_NBUqRujo

