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Young fashion lovers
TO
TARGET


‘Brand name’
OUR

BRAND


Hotels
OF ALL
PRODUCT TYPE



A unique style of beauty
DELIVERS
POD (POINT OF DIFFERENCE)



Special moments of emotion in business life
WHICH PROVIDES
BENEFIT



Italian lifestyle and artisanal tradition
BECAUSE OF
SUPPORTING EVIDENCE



Elegant and dynamic
PRESENTED IN A WAY THAT IS
BRAND PERSONALITY



Italian design / experience / atmosphere
IN PRACTICAL, WHAT MAKES THE BRAND DIFFERENT FROM THE OTHERS IS
USP (UNIQUE SELLING PROPOSITION







