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THE

Phase 1: localisation
managers and
engineers

Phase 2: translators or
localisation specialists

Phase 3: QA agents,
engineers or localisation
specialists

Process

BUILTSTATE COMINCIAORA::

VERSO IL SOLE DA €31,99*

e profumo di spezie, prendi al volo le migliori tariffe e anticipa

|'estate.

Prenota ora

Marocco, Capo Verde e molto altro. Tra deserti dorati, acque turchesi




INTRODUCING

Cultural Adapeation

 Internationalisation: Cultural Adaptation:
e Neutralises culture-specific features e Shows the effort of the company
e “Reverse localisation” e Adapts the website to the target
culture




According to
Tercedor (2005)

4 cultural elements are the subject of adaptation:
e Linguistic-textual aspects
e \Visual-iconic aspects
e Technical aspects
e Cognitive aspects

XMore cultural adaptation=
higher ratings and lower
cognitive effort

,4,



/w\ SINGH AND PEREIRA

through Hofstede’s dimensions

LONG VS SHORT-TERM
ORIENTATION

INDIVIDUALISM VS
COLLECTIVISM

Individualism-Collectivism
CULTURAL

DIMENSIONS

Power distance

RESTRAINT VS

UNCERTAINTY Uncertainty Avoidance
INDULGENCE

AVOIDANCE

Masculinity-Femininity
MASCULINITY VS

\ FEMININITY / Low-High Context




SINGH & Pereira

Methodologies

1. 2.

L “localisation level”
Comparing original

websites in every
country

Measuring the degree
of localisation

,7,



Rt}
-

u

| SE——
m
m
]
'



