
Il Turismo Enogastronomico - Translations

	Il Turismo Enogastronomico
	Food and wine tourism

	Uno degli aspetti più caratterizzanti di un territorio è il suo patrimonio culturale che ormai da anni viene sfruttato come strumento di promozione anche in un’ottica di turismo. 
	One of the main characteristic aspects of an area is its own cultural heritage which has now (already) been exploited for years as a means of promotion also from a tourism perspective.
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	One of the main characteristic aspects of an area is its cultural heritage which has now/already been exploited for years as a means of promotion also from a tourism perspective.
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	One of the main characteristic aspects of an area is its cultural heritage which has now/already been exploited for years as a means of promotion also from a tourism perspective.
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	One of the main characteristic aspects of an area is its cultural heritage which has now/already been exploited for years as a means of promotion also from a tourism perspective.
Sofia

	Il turismo culturale, però, non deve essere semplicisticamente considerato solo come quel flusso di viaggiatori interessati alle bellezze storico-artistiche di un paese (musei, chiese, monumenti, ecc). Di fatto il turismo culturale tende alla fruizione di tutto il territorio e, quindi, anche delle sue tradizioni, paesaggio, artigianato, e, sempre di più, gastronomia.
	However, cultural tourism shouldn’t be simply understood (considered) only as a flow of tourists interested in historical and artistic beauty of a country (museums, churches, monuments, etc.). Indeed, cultural tourism tends to promote the enjoyment of all of a country and therefore also of its traditions, its landscapes, its craftsmanship (arts and crafts/craftworks) and evermore (increasingly) its food (culinary) specialities.
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	However, cultural tourism shouldn’t be simply understood only as a flow of tourists interested in historical and artistic beauty of a country (museums, churches, monuments, etc.). Indeed, cultural tourism tends to promote the enjoyment of all a country and therefore also of its traditions, its landscape, its craftsmanship/arts and crafts/craftwork and evermore/increasingly its food/culinary specialties.
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	However, cultural tourism shouldn’t be simply understood only as a flow of tourists interested in historical and artistic beauty of a country (museums, churches, monuments, etc). Indeed, cultural tourism tends to promote the enjoyment of all of a country and therefore also of its traditions, its landscape, its craftsmanship/arts and crafts/craftwork and evermore/increasingly its food/culinary specialties.
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	However, cultural tourism shouldn’t be simply understood only as a flow of tourists interested in historical and artistic beauty of a country (museums, churches, monuments, etc). Indeed, cultural tourism tends to promote the enjoyment of all of a country and therefore also of its traditions, its landscape, its craftsmanship/arts and crafts/craftwork and evermore/increasingly its food/culinary specialties.
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	A questo proposito, il settore agroalimentare costituisce un elemento esemplare di tale legame. Il turismo enogastronomico identifica il cibo e il vino di una determinata regione come espressione della sua cultura e, quindi, come attrazione turistica.
	In this regard, the food farming sector is a perfect element/example of this relationship. Food and wine tourism identifies these two components of a specific region as the expression of its culture and therefore as a tourist attraction.
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	In fact, the industry of farming and food is an example of how the link between food and wine can be an expression of the culture of a place and therefore a touristic attraction.
Marian
	A clear example of this connection can be found in the sector of agriculture and food.
Food and wine tourism highlights a region’s culinary traditions as a reflection of its culture and, therefore, as a key element of its appeal to visitors.
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	The agri-food sector is a clear example of this connection.This type of tourism identifies the food and wine of a specific area as an expression of its culture, and therefore, as a touristic attraction. 
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	In this regard, the agri-food sector is an exemplary element of this relationship. Wine and food tourism identifies the food and wine of a specific region as an expression of its culture and, therefore, as a tourist attraction.
Sofia

	In particolare, le Strade del Vino e dei Sapori, definite dalla legge 268/99, costituiscono uno strumento attraverso il quale i territori vinicoli − così come quelli dove si producono olio e altri prodotti tipici − e le relative produzioni, possono essere divulgati, commercializzati e fruiti in forma di offerta turistica.
	In particular, the Strade del Vino e dei Sapori (the Wine and Taste Routes of Friuli-Venezia Giulia), defined by the Italian law 268/99, represent a way for wine areas – but also the ones producing olive oil and other typical foods – to be known, commercialised and enjoyed as a/in the form of tourist offer.
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	The Strade dei vini e dei sapori (Roads of Wines and Flavours), which are defined by the Italian law No. 268/99, are a peculiar means to promote, sell and let tourists enjoy the regional wine and food products. 	Comment by ABOO MARIAN [SL1101232]: themed tours stretching over 2000km that aim at connecting productive realities and also at promoting a new tourism in the name of traditions, culture, and history of the territory 
SOURCE: https://www.travelemiliaromagna.it/en/wine-routes-emilia-romagna/
Marian
	In particular, the Wine and Taste Routes are thematic itineraries officially established in Italy by Law 268/99. They allow wine‑producing areas, along with regions known for olive oil and other local products, to showcase and promote their local specialties as part of an organized tourism experience 	Comment by Martina Pirro: Source: Wine & Taste Route , which is the official website for tourism in FVG
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	In particular, Wine and Taste Routes  known in Italian as “le Strade del Vino e dei Sapori” as devised by the Italian regulation 268/99, constitute a means through which wine areas- as well as areas where olive oil and other typical products are made- and their production, can be made known, commercialized and exploited as a form of touristic offer (as a touristic offer)
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	In particular, the Strade del Vino e dei Sapori (Wine and Flavour Routes), defined by the Italian Law 268/99, are a tool through which wine-growing territories − as well as those where oil and other typical products are produced − and their related productions can be promoted, marketed and enjoyed as a tourist attraction.
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	Si caratterizzano nella forma di un percorso che si snoda all’interno di un territorio al fine di valorizzarne non semplicemente le aziende di produzione, con i loro vini DOC e IGT, ma anche le specificità naturali, ambientali e culturali, offrendo al turista un intero itinerario lungo il quale si collocano luoghi del vino visitabili (vigneti, aziende, cantine) e attività imprenditoriali collegate (ristoranti, alberghi, agriturismi ed enoteche).
	These Routes create an itinerary that articulates inside an area to promote its production companies, with their DOC (Denominazione di Origine Controllata, Protected Designation of Origin) and IGT (Indicazione Geografica Tipica, Typical Geographic Indication) wines. They also want to promote natural, environmental and cultural characteristics, offering tourists a whole itinerary along which they will encounter vineyards, wineries, cellars and related activities like restaurants, hotels, agritourism and wine shops.
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	They are routes that unfolds across a given area to enhance not only its production businesses and their DOC and IGT wines, but also its natural, environmental, and cultural features. In that way, tourists are offered a complete itinerary of wine‑related sites (vineyards, wineries, cellars) and business activities (restaurants, hotels, holiday farms, and wine shops).	Comment by ABOO MARIAN [SL1101232]: Indicazione geografica tipica (IGT), Denominazione di origine controllata (DOC): Italian wine classifications indicating quality and geographic origin
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	These routes follow an itinerary that extends across a determined area, highlighting not only producers and their DOC (PDO) and IGT (PGI) wines but also the region’s natural, environmental, and cultural features. Along the way, visitors can explore vineyards, companies/farms, and wineries, as well as related businesses such as restaurants, hotels, rural farm‑stay agriturismi offering local food and hospitality, and wine shops.
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	“Le Strade dei Vini e dei Sapori” are routes winding in an area with the aim of valorising both production companies and their DOP and IGP wines (Italian acronyms for Protected Designation of Origin and Protected Geographical indication) , as well as their natural, environmental and cultural specificities. These routes offer to visitors a whole itinerary where they can find vineyards and wineries and related businesses , like restaurants, hotels, farmhouses and wine shops.
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	They are characterized as a route that winds through an area with the aim of enhancing not simply the production companies, with their DOC and IGT wines, but also the natural, environmental, and cultural specificities, offering the tourist a complete itinerary along which are located visitable wine places (vineyards, companies, cellars) and related business activities (restaurants, hotels, agritourisms and wine shops).
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